
Quarterly Report 

Submitted on behalf of: jnelson@gjhosp.org on October 13, 2005. 

Project Code: 

mcrquarterreport 

Name of reporting institution: 

Community Hospital Library 
Janet Nelson, Library Director 
2021 North 12th Street 
Grand Junction, CO 81501 

First and last name (e.g., Mary Contrary) of person submitting report: 

Janet Nelson 

Internet email address (e.g., maryc@project.org) of person submitting this report: 

jnelson@gjhosp.org 

Telephone number (e.g., 555-555-5555) of person submitting this report: 

970-256-6209 

Reporting Period start date (e.g., mm-dd-yyyy): 

07/01/2005 

Reporting Period end date (e.g., mm-dd-yyyy): 

09/30/2005 

Publicity: List publicity and promotional activities conducted during the reporting period, 
if there were any. (Send any examples of non-electronic promotional materials to the 
NN/LM MCR by mail or send an email attachment to reports@rml4.utah.edu or provide 
URLs.) 

Diabetes Extravaganza - 10-7-2005 
237 participants - 150 print items distributed about the  
library/promoting the online catalog project. 



Complete an Outreach Reporting Form for demonstrations and training that took place 
during the reporting period. Complete an Exhibit Report (MS Word) for any exhibits as 
email attachments to reports@rml4.utah.edu for inclusion as appendices to this report. 

None 

Other accomplishments: List any additional activities, resources, services, and 
administrative arrangements or collaborations that occurred during this reporting period. 

New posters are being printed for distribution to physician offices, Marillac Clinic, the Resource 
Center,  
Mesa County Public Library district branches, and Live Well 
(our county's community-wide program for a healthier lifestyle) 
 
Out IT dept. installed a newer PC at our circulation desk to run the circulation system. We are 
currently evaluating barcode readers. 

Target audience: Are there any insights you have gained about your target population 
during this reporting period? Have their needs changed since your initial assessment? Is 
the group different from your original anticipated audience? 

The LiveWell group was not considered in our original target groups, but is a county-wide effort 
to promote wellness. There are currently 3365 people in our county 
registered, and our hospital is one of the particpating employers, so we have another potential 
group of people to reach with information about our project and MEDLINEPlus. 

Goals, Outcomes, Objectives: Discuss problems, successes, surprises, and/or insights of this 
quarter. Based on these experiences and your progress to date, have you rethought or in 
any way modified your objectives for the project? Are the needs of the audience those you 
anticipated, and are the outcomes you expected still feasible? 

Outcomes still feasible. We paln to barcode all items and start the circulation system this quarter. 

Evaluation: List any specific evaluation activities that occurred during the reporting 
period. Activities might include surveys, focus groups, pre- and post-tests, interviews, log of 
activities, or other steps to monitor progress. 

None 

Impacts and Observations: If there are anecdotes that illustrate the impact that the project 
is having, provide the narrative here; include any indicators of success. Share observations, 
lessons learned, and any other feedback you think would be helpful. 



Some healthcare providers were reached during the Diabetes  
Extravaganza event that did not know our library was open to the public. They took information 
for their patients. 
Our diabetes educator is on the steering committee for  
LiveWell, and is sharing information about this project  
with that group of healthcare providers/community leaders. 

Planned Activities: Provide a brief outline of activities (training, exhibits, web 
development, meetings, evaluation etc.) that are scheduled for the next quarter.  

Presentations to Mesa County Public Library District employees, Marillac Clinic medical/office 
staff and the Resource Center this quarter. These activities were planned for last quarter, but our 
marketing dept. did not have the materials printed to meet that deadline. 
 


