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Abstract

This thesis project explores the self-directed mutual fund investing space outside of personal retirement 

planning. The objective is to popularize mutual fund investing by removing the need for traditional 

financial adviser assistance and lowering the financial and behavioral barriers to fund ownership for 

underserved consumer segments.
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1. Introduction

1.1 Background

While not without their risks, mutual funds, as investment vehicles, generally provide much better returns 

than CDs or savings accounts. Because of their financial performance, they have proven to be a successful 

financial product for long-term investments, most notably retirement investments. Today roughly 90 

million Americans own mutual funds, and their collective invested assets total around 11.5 trillion. Of 

these 90 million investors, only 5.5 percent self-direct or buy shares in mutual funds directly. The other 85 

percent of these investors choose to use intermediaries, such as employee-sponsored retirement plans or 

financial advisers, to assist with financial planning. Outside of employee-sponsored retirement plans, 

among all investor segments and especially among Generation Y, negative sentiment about financial 

advisers and minimum contributions create barriers to entry to mutual funds. While fund companies have 

had great success over the last forty years, the industry peaked in 2008 and growth has slowed.

1.2 Goal of the Thesis

The goal of this thesis is to explore disruption through disintermediation in the mutual fund market. 

Financial advisers and minimum contribution rates are barriers to a large and growing segment of 

potential investors. I believe that an open, transparent, and community-directed investor site that serves 

both novice and experienced investors alike would be a compelling alternative to traditional financial 

advisers. Further, groups of likeminded investors could pool their money, much like Chit funds in India, 

to create portfolios and purchase products that they would not be able to invest in individually because of 

high initial contributions. The use of game mechanics, behavioral economics techniques, and point-of-

sale partnerships would encourage investing as a habit. Such a site would not only grow mutual funds as a 

financial product, but could benefit the underinvested or non-invested by introducing them to long-term 

investing for life goals, such as a buying a house or car or saving for a wedding or vacation. In addition, 

the collective intelligence of a large community of investors combined with performance feedback would 

provide insight and transparency into the mutual marketplace.
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1.3 Relevancy

A mutual fund is a managed investment that pools money from many investors to buy stocks, bonds, and 

other investments. Unlike purchasing a share of stock, a mutual fund share provides the advantages of 

diversification and professional management and generally provides better returns than a CD or savings 

account. A mutual fund investment is an attractive financial product when saving for a long-term goal, 

such as retirement, a house, or a child’s education.

In 2010, nearly 45 percent of U.S. households owned shares of mutual funds, representing an estimated 

52.3 million households, 90 million investors, and 11.5 trillion in assets. Of these 90 million investors, 

only 32 percent owned mutual funds outside of employee-sponsored retirement plans. Of this 32 percent, 

only 19 percent self-directed their investments while 81 percent relied on financial advisors to purchase 

their mutual funds. The industry saw strong growth in the 1980s and 1990s when companies widely 

adopted the employee-sponsored retirement plan, the 401(k); however, the industry peaked in 2008 and 

growth has slowed. (2011 Investment Company Fact Book)

One potential boon to the industry lies in the yet to be invested wealth of Generation X and Generation Y. 

Their combined net worth will triple by 2018 to $28 trillion. Moreover, “$18 trillion in generational 

wealth transfer from Gen Y’s baby boomer parents is projected to occur from 2017 to 2052” (Johnston, p. 

1). Both Generation X and Y have strong interests in self-directed investing. Over half of Generation X 

consider themselves “self-directed” and only 18% work with financial advisers, and analysts feel that a 

greater number of Generation Y will want to self-direct. However, because at this time in their lives, 

Generation Y has little money to invest, fund companies and financial advisers do not have much interest 

in them because it costs too much to manage small balances (Johnston, p. 2).

To increase their reach with investors, mutual funds have increasingly moved to third-party distribution 

channels, namely independent and large broker-dealers, to sell their products; however, these channel 

partners have brought some downsides, namely increased costs of doing business because of fees and 
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commissions as well as a loss of emotional connection with their clients. Because the customer 

relationship is mediated through the financial adviser, the customer is more likely to remain with the 

adviser and not the fund when the advisor changes brokerages or suggests other fund products. In 

addition, with the intermediary relationship, the brokers own the customer accounts and the data.

The opportunity lies in empowering people to self-direct invest. To reduce risk, knowledge of financial 

investing is crucial. A healthy community supported by technology and a good experience would not only 

create a viable new channel for fund companies but would also create gains for social good.

2. Research Framework

2.1 Research Question

How can a community-directed investment site positively disrupt the mutual fund industry for the 

betterment of the investor?

2.2 Primary Research

Participatory design sessions with Generation Y participants were conducted with the objective of 

uncovering current investment sentiment and habits. The problem and proposed Squirrel solution was 

described. The groups then participated in design charrettes to both critique the proposed solution and to 

draft new solutions. Participatory design methods, a Generation Y persona, and IIT Institute of Design’s 

Brains, Behavior & Design tools were used. 

2.3 Secondary Research

Financial industry and behavioral economics research was gathered.

2.4 Competitor Analysis

I reviewed over 90 companies and start-ups while exploring the financial service space, including 

investment networks, personal finance management tools, micro-loans and social borrowing, rewards 
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platforms, family finance tools, games, and mobile applications and services. I then mapped these 

companies around a central cluster of community to determine design and experience opportunities within 

the space.

2.5 Design Methodology

User-centered and activity-centered designed methodologies will be employed, including personas, user 

scenarios, and activity maps.

3. Analyzing the Research and Developing the Solution

3.1 Participatory Design Sessions

The Generation Y participants in the participatory design sessions generally found quick affinity with the 

“Squirrel” concept as well as the behavioral economics techniques. Working in small groups, the 

participants were given the challenge to encourage the persona Claire to contribute $5.00 to her 

investment account while making a grocery store purchase. (See Appendix, p. 61-64.)

3.2 Design concept

The design concept is a multi-sided economic platform, called Squirrel, that creates value by facilitating a 

more direct relationship between mass market and emerging investors and mutual fund companies by 

removing the need for a financial advisor or brokerage. Competitive advantages of the platform would be 

the unique offering of community, financial tools, information, and the ability to perform mutual fund 

transactions. Game mechanics, behavioral economics techniques, and point-of-sale partnerships with 

mobile wallet providers and retailers encourages investing as a habit and ensures long-term investing 

success for the emerging investor segment.

Because of Securities and Exchange (SEC) rules, Squirrel cannot offer financial advice or suggest 

investment products like a registered financial advisor. Instead, Squirrel, to create community-advice and 

direction, would aggregate investment information from financial sites, provide financial analytics, invite 
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guest advisors to create content and discussion, and provide the ability for discussion groups to form 

organically.

4. Conclusion

Because many emerging Generation Y investors “live from paycheck to paycheck” and have trouble 

maintaining significant savings assets, behavioral economics and social techniques are crucial to the 

viability of the Squirrel concept. To help these investors build assets, in behavioral economics terms, a 

Squirrel point-of-sale behavioral “nudge” is used to attach a small investment contribution “loss” to a 

larger retail purchase “loss.” This frequent (and small) investment behavior is more emotionally appealing 

than making a significantly larger and less frequent investment contribution, which to many emerging 

investors “feels like a bill.” Further, these frequent small investments combined with encouragement from  

Squirrel and the Squirrel community encourages investment as a life-long habit.
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i
s
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r
s
,
"
b
r
o
k
e
r
s
,
"
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n
d
"
f
u
n
d
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.
"

<
L
i
T
l
e
"
c
h
a
n
n
e
l
"
f
r
i
c
K
o
n
.
"
P
a
r
t
n
e
r
s
"
h
a
v
e
"
l
i
T
l
e
"
i
n
t
e
r
e
s
t
"
i
n
"
t
h
i
s
"
“
l
o
w
<
v
a
l
u
e
”
"
s
e
g
m
e
n
t
.

<
C
a
p
t
u
r
e
"
s
o
m
e
"
p
o
r
K
o
n
"
o
f
"
t
h
e
"
2
5
%
"
o
f
"
i
n
v
e
s
t
a
b
l
e
"
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s
s
e
t
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"
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e
l
d
"
b
y
"
M
a
i
n
s
t
r
e
a
m
"

i
n
v
e
s
t
o
r
s
"
a
n
d
"
t
h
e
"
u
n
t
a
p
p
e
d
"
d
o
l
l
a
r
s
"
e
m
e
r
g
i
n
g
"
i
n
v
e
s
t
o
r
s
"
r
e
p
r
e
s
e
n
t
.

<
T
h
e
r
e
"
i
s
"
a
"
p
r
e
c
e
d
e
n
t
"
i
n
"
b
a
n
k
i
n
g
.
"
B
a
n
k
"
o
f
"
A
m
e
r
i
c
a
’
s
"
K
e
e
p
"
t
h
e
"
C
h
a
n
g
e
"
p
r
o
g
r
a
m
"

g
e
n
e
r
a
t
e
d
"
$
2
.
4
B
"
i
n
"
n
e
w
"
s
a
v
i
n
g
s
"
a
s
s
e
t
s
.
"

<
V
a
l
i
d
a
K
o
n
"
m
e
a
n
s
"
s
o
c
i
a
l
"
p
r
o
o
f
"
a
n
d
"
n
o
t
"
t
r
a
d
i
K
o
n
a
l
"
a
d
v
i
c
e
"
f
o
r
"
E
m
e
r
g
i
n
g
"
s
e
g
m
e
n
t
.

<
C
r
e
a
K
n
g
"
a
"
d
e
a
d
"
s
i
m
p
l
e
"
w
a
y
"
t
o
"
p
a
i
n
l
e
s
s
l
y
"
c
o
n
t
r
i
b
u
t
e
"
t
o
"
a
n
"
i
n
v
e
s
t
m
e
n
t
"
w
o
u
l
d
"

a
p
p
e
a
l
"
t
o
"
a
l
l
"
s
e
g
m
e
n
t
s
.
"

<
B
e
c
a
u
s
e
"
t
h
e
"
M
a
s
s
<
A
ffl
u
e
n
t
"
V
a
l
i
d
a
t
o
r
"
s
e
g
m
e
n
t
"
r
e
p
r
e
s
e
n
t
s
"
n
e
a
r
l
y
"
5
0
%
"
o
f
"
i
n
v
e
s
t
a
b
l
e
"

a
s
s
e
t
s
,
"
t
h
e
y
"
a
r
e
"
a
n
"
a
T
r
a
c
K
v
e
"
b
u
t
"
c
r
o
w
d
e
d
"
t
a
r
g
e
t
"
a
n
d
"
o
n
e
"
t
h
a
t
"
c
o
u
l
d
"
p
o
t
e
n
K
a
l
l
y
"

i
n
t
r
o
d
u
c
e
"
c
h
a
n
n
e
l
"
c
o
n
fl
i
c
t
.
"
T
h
i
s
"
s
e
g
m
e
n
t
"
i
s
"
n
o
t
"
a
"
t
a
r
g
e
t
.
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e
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Sc
en

ar
io
s:
)E
xp
er
ie
nc
e

A
"
p
o
t
e
n
K
a
l
l
y
"
n
e
w
"
G
e
n
"
Y
"
i
n
v
e
s
t
o
r
"
c
l
i
c
k
s
"
o
n
"
o
u
r
"
F
a
c
e
b
o
o
k
"
a
d
"
a
n
d
"
d
i
s
c
o
v
e
r
s
"
S
q
u
i
r
r
e
l
"
f
o
r
"
t
h
e
"

fi
r
s
t
"
K
m
e
.
"
S
h
e
"
d
e
c
i
d
e
s
"
t
o
"
j
o
i
n
"
a
n
d
"
c
o
m
p
l
e
t
e
s
"
a
"
p
r
o
fi
l
e
.
"
R
e
w
a
r
d
s
"
a
r
e
"
g
i
v
e
n
.
"

W
i
t
h
"
t
h
e
"
h
e
l
p
"
o
f
"
o
u
r
"
p
r
o
fi
l
i
n
g
"
a
n
d
"
m
a
t
c
h
i
n
g
"
a
l
g
o
r
i
t
h
m
,
"
a
"
n
a
s
c
e
n
t
"
g
r
o
u
p
"
f
o
r
m
s
"
a
r
o
u
n
d
"

s
o
c
i
a
l
l
y
"
r
e
s
p
o
n
s
i
b
l
e
"
i
n
v
e
s
K
n
g
.
"
P
r
o
d
u
c
t
"
a
n
d
"
p
o
r
i
o
l
i
o
"
i
d
e
a
s
"
a
r
e
"
s
h
a
r
e
d
.
"
M
o
r
e
"
e
x
p
e
r
i
e
n
c
e
d
"

i
n
v
e
s
t
o
r
s
"
a
n
d
"
c
o
n
t
e
x
t
u
a
l
"
h
e
l
p
"
a
s
s
i
s
t
s
"
t
h
e
"
l
e
s
s
"
e
x
p
e
r
i
e
n
c
e
d
.
"
A
"
s
e
n
s
e
"
o
f
"
c
o
m
m
u
n
i
t
y
"
b
e
g
i
n
s
"

t
o
"
e
m
e
r
g
e
"
w
i
t
h
i
n
"
t
h
e
"
g
r
o
u
p
.
"
R
e
w
a
r
d
s
"
a
r
e
"
g
i
v
e
n
.
"
A
"
r
e
p
u
t
a
K
o
n
"
s
y
s
t
e
m
"
a
s
s
e
s
s
e
s
"

e
x
p
e
r
i
e
n
c
e
.

A
n
"
e
s
t
a
b
l
i
s
h
e
d
"
g
r
o
u
p
"
d
e
c
i
d
e
s
"
t
o
"
s
q
u
i
r
r
e
l
"
r
e
s
o
u
r
c
e
s
"
a
n
d
"
i
n
v
e
s
t
"
t
o
g
e
t
h
e
r
.
"
T
h
e
"
i
n
i
K
a
l
"

i
n
v
e
s
t
m
e
n
t
"
i
s
"
d
i
v
v
i
e
d
.
"
T
h
e
"
g
r
o
u
p
"
a
l
l
o
c
a
t
e
s
"
1
%
"
o
f
"
t
h
e
i
r
"
r
e
t
u
r
n
s
"
t
o
"
a
"
c
h
a
r
i
t
y
.
"
R
e
w
a
r
d
s
"
a
r
e
"

g
i
v
e
n
.

A
"
m
o
d
e
r
a
t
o
r
"
u
n
c
o
v
e
r
s
"
a
"
u
s
e
r
"
v
i
o
l
a
K
n
g
"
t
h
e
"
s
i
t
e
’
s
"
c
o
d
e
"
o
f
"
c
o
n
d
u
c
t
.
"
T
h
e
"
s
i
t
e
"
t
e
a
m
"
c
a
n
c
e
l
s
"

h
i
s
"
m
e
m
b
e
r
s
h
i
p
"
a
n
d
"
b
l
o
c
k
s
"
h
i
m
"
f
r
o
m
"
f
u
r
t
h
e
r
"
u
s
i
n
g
"
t
h
e
"
s
i
t
e
.

A
n
"
i
n
v
e
s
t
o
r
’
s
"
p
o
r
i
o
l
i
o
"
d
r
o
p
s
"
b
e
c
a
u
s
e
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o
f
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m
a
r
k
e
t
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v
o
l
a
K
l
i
t
y
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en
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en
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pe
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en
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G
e
n
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"
i
n
v
e
s
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o
r
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m
a
k
e
s
"
h
i
s
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m
o
r
n
i
n
g
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S
t
a
r
b
u
c
k
s
"
v
i
s
i
t
.
"
O
u
r
"
p
h
o
n
e
"
a
p
p
"
r
e
m
i
n
d
s
"
h
i
m
"
t
h
a
t
"
h
e
"

h
a
s
n
’
t
"
m
e
t
"
h
i
s
"
i
n
v
e
s
t
m
e
n
t
"
g
o
a
l
"
f
o
r
"
t
h
e
"
w
e
e
k
.
"
A
k
e
r
"
d
e
l
i
b
e
r
a
K
n
g
,
"
h
e
"
u
s
e
s
"
t
h
e
"
t
r
a
n
s
a
c
K
o
n
"
t
o
"

c
o
n
t
r
i
b
u
t
e
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t
o
"
h
i
s
"
i
n
v
e
s
t
m
e
n
t
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a
c
c
o
u
n
t
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a
s
h
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r
e
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c
a
r
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i
m
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l
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i
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v
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r
e
l
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s
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e
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p
u
r
c
h
a
s
e
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a
m
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G
e
n
"
Y
"
i
n
v
e
s
t
o
r
"
t
o
"
s
q
u
i
r
r
e
l
"
t
h
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c
h
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n
g
e
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h
i
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t
m
e
n
t
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a
c
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o
u
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t
.
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W
e
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p
i
g
g
y
b
a
c
k
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a
n
"
e
s
t
a
b
l
i
s
h
e
d
"
h
a
b
i
t
.
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H
e
"
r
e
c
e
i
v
e
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a
"
b
a
d
g
e
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w
h
i
c
h
"
i
n
c
r
e
a
s
e
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"
h
i
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o
K
v
a
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n
d
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s
K
c
k
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n
e
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i
t
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h
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i
t
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.
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p
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h
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e
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l
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.
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o
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e
c
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e
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n
d
"
g
e
n
e
r
a
t
e
s
"
r
e
w
a
r
d
s
"
f
o
r
"

i
n
d
i
v
i
d
u
a
l
s
"
a
n
d
"
g
r
o
u
p
.
"
O
ffl
i
n
e
"
t
o
o
l
s
"
a
l
l
o
w
"
t
h
e
m
"
t
o
"
b
u
i
l
d
"
t
o
g
e
t
h
e
r
.

A
t
"
t
h
e
"
p
o
i
n
t
"
o
f
"
s
a
l
e
,
"
“
Y
o
u
"
j
u
s
t
"
s
a
v
e
d
"
$
2
0
.
0
0
"
b
y
"
u
s
i
n
g
"
y
o
u
r
"
G
o
o
g
l
e
"
O
ff
e
r
.
"
W
o
u
l
d
"
y
o
u
"
l
i
k
e
"
t
o
"

i
n
v
e
s
t
"
t
h
e
"
m
o
n
e
y
"
y
o
u
"
j
u
s
t
"
s
a
v
e
d
?
”

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

24



Pr
om

oI
on

)P
la
n

te
ll'
th
e'
st
or
y

Ev
en

ts

Fi
no

va
te

N
IC
SA

W
eb

'2
.0

SX
SW

Te
ch
Cr
un

ch

So
ci
al

le
ve
ra
ge
't
he

's
oc
ia
l'w

eb

©
)B
ria
n)
M
.)S
m
ith

m
ob

ile
,'t
oo

ls
,'a
nd

'm
ar
ke
1
ng

Pa
rt
ne

rs

M
ob

ile
)P
ay
m
en

t

Fi
na

nc
ia
l)G

oa
l)T
oo

ls

D
ig
it
al
)M

ar
ke
I
ng

D
ec
em

be
r)5
,))2

01
1

25



bu
sin

es
s)m

od
el

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

26



©
)B
ria
n)
M
.)S
m
ith

So
ur
ce
:'h

F
p:
//
w
w
w
.b
us
in
es
sm

od
el
ge
ne

ra
1
on

.c
om

/d
ow

nl
oa
ds
/b
us
in
es
s_
m
od

el
_c
an
va
s_
po

st
er
.p
df

D
ec
em

be
r)5
,))2

01
1

27

http://www.businessmodelgeneration.com/downloads/business_model_canvas_poster.pdf
http://www.businessmodelgeneration.com/downloads/business_model_canvas_poster.pdf


Sq
ui
rr
el
,)a
)m

ul
I
1s
id
ed

)p
la
f
or
m

I
n
"
e
c
o
n
o
m
i
c
s
"
t
e
r
m
s
,
"
a
"
m
u
l
K
<
s
i
d
e
d
"
m
a
r
k
e
t
"
b
r
i
n
g
s
"
t
o
g
e
t
h
e
r
"
t
w
o
"
o
r
"
m
o
r
e
"
g
r
o
u
p
s
"
o
f
"

i
n
t
e
r
d
e
p
e
n
d
e
n
t
"
c
u
s
t
o
m
e
r
s
.
"
T
h
e
"
m
a
r
k
e
t
"
o
r
"
p
l
a
i
o
r
m
"
c
r
e
a
t
e
s
"
v
a
l
u
e
"
b
y
"
f
a
c
i
l
i
t
a
K
n
g
"

i
n
t
e
r
a
c
K
o
n
s
"
b
e
t
w
e
e
n
"
t
h
e
"
c
u
s
t
o
m
e
r
s
.
"
T
h
e
"
p
l
a
i
o
r
m
"
i
n
c
r
e
a
s
e
s
"
i
n
"
v
a
l
u
e
"
b
y
"
a
T
r
a
c
K
n
g
"

m
o
r
e
"
c
u
s
t
o
m
e
r
s
"
(
t
h
e
"
n
e
t
w
o
r
k
"
e
ff
e
c
t
)
"
a
n
d
"
r
e
d
u
c
i
n
g
"
c
o
s
t
s
"
t
h
r
o
u
g
h
"
p
l
a
i
o
r
m
"
e
ffi
c
i
e
n
c
i
e
s
.

T
o
"
f
a
c
i
l
i
t
a
t
e
"
t
h
e
"
r
e
l
a
K
o
n
s
h
i
p
"
b
e
t
w
e
e
n
"
t
h
e
"
m
a
s
s
"
m
a
r
k
e
t
"
a
n
d
"
f
u
n
d
"
c
o
m
p
a
n
i
e
s
,
"
w
e
"

s
u
b
s
i
d
i
z
e
"
t
h
e
"
n
o
v
i
c
e
"
i
n
v
e
s
t
o
r
"
s
e
g
m
e
n
t
"
w
i
t
h
"
r
e
v
e
n
u
e
"
f
r
o
m
"
a
d
s
"
a
n
d
"
b
a
s
i
s
"
p
o
i
n
t
s
.

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

28



Ke
y)
Pa
rt
ne

rs
Fu
nd

)c
om

pa
ni
es
)w
o
u
l
d
"
h
a
v
e
"
a
"
l
e
s
s
"
e
x
p
e
n
s
i
v
e
"
d
i
s
t
r
i
b
u
K
o
n
"
c
h
a
n
n
e
l
,
"
f
e
w
e
r
"
b
a
s
i
s
"
p
o
i
n
t
s
"

t
o
"
p
a
y
,
"
a
n
d
"
a
"
g
r
e
a
t
e
r
"
r
e
a
c
h
"
i
n
t
o
"
m
a
r
k
e
t
"
s
e
g
m
e
n
t
s
,
"
i
n
c
l
u
d
i
n
g
"
y
o
u
n
g
e
r
"
i
n
v
e
s
t
o
r
s
,
"
w
h
i
c
h
"

w
o
u
l
d
"
e
s
t
a
b
l
i
s
h
"
a
n
"
e
a
r
l
i
e
r
"
b
r
a
n
d
"
r
e
l
a
K
o
n
s
h
i
p
.
"
F
u
n
d
"
c
o
m
p
a
n
i
e
s
"
w
o
u
l
d
"
p
r
o
v
i
d
e
"
t
h
e
"

p
r
o
d
u
c
t
s
"
a
n
d
"
p
o
t
e
n
K
a
l
l
y
"
p
u
r
c
h
a
s
e
"
a
d
s
.
"

M
ob

ile
)p
oi
nt
1o
f1
sa
le
)p
ro
vi
de

rs
)w
o
u
l
d
"
i
n
c
r
e
a
s
e
"
t
h
e
i
r
"
n
u
m
b
e
r
"
o
f
"
t
r
a
n
s
a
c
K
o
n
s
"
a
n
d
"

c
u
s
t
o
m
e
r
s
.

Re
ta
il)
pa

rt
ne

rs
)w
o
u
l
d
"
h
a
v
e
"
a
n
"
a
d
d
i
K
o
n
a
l
"
s
e
r
v
i
c
e
"
t
o
"
o
ff
e
r
"
c
u
s
t
o
m
e
r
s
"
a
s
"
w
e
l
l
"
a
s
"

i
n
c
r
e
a
s
e
d
"
p
o
s
i
K
v
e
"
b
r
a
n
d
"
s
e
n
K
m
e
n
t
.

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

29



Ke
y)
A
cI
vi
I
es

<
"
P
l
a
i
o
r
m
"
p
r
o
m
o
K
o
n
"
w
i
t
h
"
m
a
s
s
"
m
a
r
k
e
t

<
"
P
l
a
i
o
r
m
"
m
a
n
a
g
e
m
e
n
t

<
"
I
n
t
e
g
r
a
K
o
n
"
w
i
t
h
"
p
a
r
t
n
e
r
s
"
a
n
d
"
v
e
n
d
o
r
s

<
"
F
i
n
a
n
c
i
a
l
"
p
r
o
d
u
c
t
s
"
m
a
n
a
g
e
m
e
n
t

<
"
P
r
o
d
u
c
t
"
g
o
v
e
r
n
a
n
c
e

<
"
C
o
n
K
n
u
a
l
"
c
o
m
p
e
K
K
v
e
"
a
n
d
"
s
o
c
i
a
l
"
a
n
a
l
y
s
i
s

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

30



Ke
y)
Re

so
ur
ce
s

<
"
P
l
a
i
o
r
m

<
"
B
r
a
n
d

<
"
I
n
v
e
s
t
o
r
s
,
"
c
o
m
m
u
n
i
t
y
,
"
a
n
d
"
n
e
t
w
o
r
k

<
"
B
a
n
k
s

<
"
R
e
t
a
i
l
"
P
a
r
t
n
e
r
s

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

31



Co
st
)S
tr
uc
tu
re

<
"
P
l
a
i
o
r
m
"
m
a
n
a
g
e
m
e
n
t
"
a
n
d
"
d
e
v
e
l
o
p
m
e
n
t

<
"
P
o
s
s
i
b
l
e
"
s
u
b
s
i
d
y
"
t
o
"
a
T
r
a
c
t
"
m
a
s
s
"
m
a
r
k
e
t
"
s
e
g
m
e
n
t
"
(
f
r
e
e
"
a
n
d
"
f
r
e
e
m
i
u
m
)

<
"
C
u
s
t
o
m
e
r
"
a
c
q
u
i
s
i
K
o
n
"
a
n
d
"
p
r
o
m
o
K
o
n
"
c
o
s
t
s

<
"
T
r
a
n
s
a
c
K
o
n
"
a
n
d
"
b
a
n
k
i
n
g
"
c
o
s
t
s

<
"
I
n
v
e
s
t
o
r
"
r
e
c
o
r
d
"
k
e
e
p
i
n
g
"
c
o
s
t
s
"
(
s
u
b
<
a
c
c
o
u
n
K
n
g
)

<
"
L
e
g
a
l
"
a
n
d
"
b
u
s
i
n
e
s
s
"
c
o
s
t
s

<
"
I
n
v
e
s
t
m
e
n
t
"
m
o
d
e
l
"
d
e
v
e
l
o
p
m
e
n
t
"
c
o
s
t
s
"
(
M
o
r
n
i
n
g
s
t
a
r
)

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

32



Va
lu
e)
Pr
op

os
iI
on

<
"
L
a
r
g
e
"
c
o
m
m
u
n
i
t
y
"

<
"
H
i
g
h
"
t
r
a
ffi
c
"
i
n
t
e
r
e
s
K
n
g
"
t
o
"
a
d
v
e
r
K
s
e
r
s

<
"
S
i
m
p
l
e
"
g
o
a
l
"
t
r
a
c
k
i
n
g
"
a
n
d
"
a
T
a
i
n
m
e
n
t

<
"
E
a
s
y
"
w
a
y
"
t
o
"
i
n
v
e
s
t

<
"
O
p
e
n
"
m
a
r
k
e
t
"
o
f
"
m
u
t
u
a
l
"
f
u
n
d
"
p
r
o
d
u
c
t
s

<
"
M
a
t
c
h
m
a
k
i
n
g
"
b
e
t
w
e
e
n
"
i
n
v
e
s
t
o
r
"
s
e
g
m
e
n
t
"
w
i
t
h
"
f
u
n
d
"
c
o
m
p
a
n
y
"
p
r
o
d
u
c
t
s

<
"
R
e
d
u
c
e
d
"
c
o
s
t
s
"
o
f
"
i
n
v
e
s
K
n
g
"
b
y
"
r
e
m
o
v
i
n
g
"
f
e
e
s
"
a
n
d
"
c
o
m
m
i
s
s
i
o
n
s

<
"
R
e
d
u
c
e
d
"
f
u
n
d
"
d
i
s
t
r
i
b
u
K
o
n
"
c
o
s
t
s

<
"
G
r
e
a
t
e
r
"
m
a
r
k
e
t
"
r
e
a
c
h
"
f
o
r
"
f
u
n
d
s
"
a
n
d
"
e
a
r
l
i
e
r
"
a
d
o
p
K
o
n
"
o
f
"
f
u
n
d
/
b
r
a
n
d
"
p
r
o
d
u
c
t
s
.

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

33



Cu
st
om

er
)R
el
aI

on
sh
ip
s

<
"
M
a
s
s
"
c
u
s
t
o
m
i
z
a
K
o
n
"
f
o
r
"
i
n
v
e
s
t
o
r
s
"
(
i
n
v
e
s
t
m
e
n
t
"
p
r
o
d
u
c
t
s
"
+
"
c
o
m
m
u
n
i
t
y
)

<
"
S
i
m
p
l
i
c
i
t
y
"
f
o
r
"
i
n
v
e
s
t
o
r
s

<
"
A
l
w
a
y
s
"
o
n
"
a
n
d
"
c
o
n
v
e
n
i
e
n
c
e

<
"
S
h
i
k
"
t
h
e
"
b
u
r
d
e
n
"
f
r
o
m
"
i
n
v
e
s
t
o
r
s
"
t
o
"
t
h
e
"
s
y
s
t
e
m

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

34



Cu
st
om

er
)S
eg
m
en

ts
M
as
s)
M
ar
ke
t)(
M
ai
ns
tr
ea
m
)a
nd

)E
m
er
gi
ng
)

<
"
N
o
v
i
c
e

<
"
G
e
n
e
r
a
K
o
n
"
Y

<
"
G
e
n
e
r
a
K
o
n
"
X

<
"
M
o
m
"
a
s
"
f
a
m
i
l
y
"
i
n
v
e
s
t
o
r

<
"
S
e
l
f
<
d
i
r
e
c
t
e
d
"
i
n
v
e
s
t
o
r
s

<
"
T
h
e
"
i
n
v
e
s
t
m
e
n
t
"
c
l
u
b

Fu
nd

)c
om

pa
ni
es
)a
nd

)o
th
er
)fi
na

nc
ia
l)p
ro
du

ct
s

A
dv
er
I
se
rs

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

35



Ch
an

ne
ls

W
eb

M
ob

ile
)a
pp

s

So
ci
al
)a
pp

s

Re
ta
il

Ba
nk

)in
te
gr
aI

on

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

36



Re
ve
nu

e)
St
re
am

s
<
"
B
a
s
i
s
"
p
o
i
n
t
s
"
c
h
a
r
g
e
d
"
t
o
"
f
u
n
d
"
c
o
m
p
a
n
i
e
s

<
"
F
e
e
s
"
c
h
a
r
g
e
d
"
t
o
"
a
d
v
e
r
K
s
e
r
s

<
I
n
"
f
r
e
e
m
i
u
m
"
m
o
d
e
l
,
"
c
h
a
r
g
e
"
f
o
r
"
p
r
e
m
i
u
m
"
s
e
r
v
i
c
e
s
"
a
n
d
"
t
o
o
l
s
.
"
E
a
r
l
y
"
a
d
o
p
t
e
r
s
"
fi
n
a
n
c
e
"

t
o
o
l
"
d
e
v
e
l
o
p
m
e
n
t
"
a
n
d
"
p
a
y
"
f
o
r
"
t
h
e
"
p
r
i
v
i
l
e
g
e
"
t
o
"
b
e
"
e
a
r
l
y
"
a
d
o
p
t
e
r
s
.
"

<
"
R
e
s
e
l
l
"
d
a
t
a
"
i
n
"
a
g
g
r
e
g
a
t
e
"
f
o
r
"
r
e
s
e
a
r
c
h
.

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

37



be
ha
vi
or
al
)e
co
no
m
ics

Fa
ll)2

01
1

©
)B
ria
n)
M
.)S
m
ith

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

38



Be
ha

vi
or
al
)E
co
no

m
ic
s)
an

d)
So
ci
al
)B
eh

av
io
r

©
)B
ria
n)
M
.)S
m
ith

In
'm

an
y'
of
'o
ur
'a
c1
on

s,
'e
sp
ec
ia
lly
'fi
na
nc
ia
l,'
w
e'
ar
e'
no

t'
th
e'

ra
1
on

al
'b
ei
ng
s'
w
e'
cl
ai
m
'to

'b
e.
'S
oc
ia
l'a
nd

'e
m
o1

on
al
'fa
ct
or
s'

oG
en

'in
flu

en
ce
'o
ur
'd
ec
is
io
ns
.

D
ec
em

be
r)5
,))2

01
1

39



Co
m
bi
ni
ng
)L
os
se
s

©
)B
ria
n)
M
.)S
m
ith

W
e
"
a
r
e
"
m
o
r
e
"
a
c
c
e
p
K
n
g
"
o
f
"
a
"
s
m
a
l
l
"
l
o
s
s
"
w
h
e
n
"
i
t
"
i
s
"
c
o
m
b
i
n
e
d
"
o
r
"
a
T
a
c
h
e
d
"
t
o
"
a
"

l
a
r
g
e
r
"
l
o
s
s
.
"
F
o
r
"
e
x
a
m
p
l
e
,
"
t
h
e
"
$
1
.
0
0
"
d
o
n
a
K
o
n
"
r
e
q
u
e
s
t
s
"
a
t
"
t
h
e
"
g
r
o
c
e
r
y
"
o
r
"
p
e
t
"

s
t
o
r
e
"
c
h
e
c
k
<
o
u
t
"
c
a
n
"
b
e
"
v
e
r
y
"
s
u
c
c
e
s
s
f
u
l
.

S
q
u
i
r
r
e
l
"
c
a
n

<
P
r
o
m
p
t
"
o
r
"
n
u
d
g
e
"
i
n
v
e
s
t
o
r
s
"
a
t
"
t
h
e
"
p
o
i
n
t
<
o
f
<
s
a
l
e
.
"
$
1
0
0
.
0
0
"
f
o
r
"
g
r
o
c
e
r
i
e
s
"
+
"
$
5
.
0
0
"

f
o
r
"
i
n
v
e
s
K
n
g
.

D
ec
em

be
r)5
,))2

01
1

40



Th
e)
D
ef
au

lt
)O
pI

on

©
)B
ria
n)
M
.)S
m
ith

P
e
o
p
l
e
"
t
e
n
d
"
t
o
"
b
e
l
i
e
v
e
"
t
h
a
t
"
t
h
e
"
d
e
f
a
u
l
t
"
o
p
K
o
n
"
i
s
"
t
h
e
"
r
i
g
h
t
"
c
h
o
i
c
e
,
"
s
o
"
m
a
k
e
"
t
h
e
"

d
e
f
a
u
l
t
"
o
p
K
o
n
"
t
h
e
"
d
e
s
i
r
e
d
"
o
u
t
c
o
m
e
.
"
E
x
a
m
p
l
e
,
"
G
e
r
m
a
n
y
’
s
"
O
p
t
<
I
n
"
O
r
g
a
n
"
D
o
n
o
r
"

p
r
o
g
r
a
m
"
(
1
2
%
)
"
c
o
m
p
a
r
e
d
"
t
o
"
A
u
s
t
r
i
a
’
s
"
O
p
t
<
O
u
t
"
(
9
9
%
)
.
"

S
q
u
i
r
r
e
l
"
c
a
n

<
M
a
k
e
"
t
h
e
"
o
p
K
o
n
"
t
o
"
a
u
t
o
m
a
K
c
a
l
l
y
"
c
o
m
b
i
n
e
"
a
"
$
1
.
0
0
"
i
n
v
e
s
t
m
e
n
t
"
w
i
t
h
"
e
v
e
r
y
"

r
e
t
a
i
l
"
p
u
r
c
h
a
s
e
"
t
h
e
"
d
e
f
a
u
l
t
.

D
ec
em

be
r)5
,))2

01
1

41



H
ed

on
ic
)F
ra
m
in
g

©
)B
ria
n)
M
.)S
m
ith

W
e
"
t
e
n
d
"
t
o
"
f
e
e
l
"
t
h
a
t
"
t
w
o
"
s
e
p
a
r
a
t
e
"
g
a
i
n
s
"
h
a
v
e
"
m
o
r
e
"
v
a
l
u
e
"
t
h
a
n
"
o
n
e
"
l
a
r
g
e
r
"
g
a
i
n
"

o
f
"
e
q
u
a
l
"
v
a
l
u
e
.
"
W
e
"
a
l
s
o
"
t
e
n
d
"
t
o
"
f
e
e
l
"
m
o
r
e
"
e
m
o
K
o
n
a
l
"
p
a
i
n
"
o
v
e
r
"
t
w
o
"
l
o
s
s
e
s
"
t
h
a
n
"

o
n
e
"
l
a
r
g
e
"
l
o
s
s
"
o
f
"
e
q
u
a
l
"
v
a
l
u
e
.
"

S
q
u
i
r
r
e
l
"
c
a
n

<
I
t
e
m
i
z
e
"
c
o
n
t
r
i
b
u
K
o
n
s
"
a
n
d
"
p
o
s
i
K
v
e
"
r
e
t
u
r
n
s
"
a
n
d
"
w
h
e
n
"
p
o
s
s
i
b
l
e
"
c
o
m
b
i
n
e
"

l
o
s
s
e
s
.

D
ec
em

be
r)5
,))2

01
1

42



In
te
rt
em

po
ra
l)C
ho

ic
e

©
)B
ria
n)
M
.)S
m
ith

T
h
e
"
p
r
e
s
e
n
t
"
i
s
"
m
o
r
e
"
i
n
fl
u
e
n
K
a
l
"
t
h
a
n
"
t
h
e
"
f
u
t
u
r
e
.
"
W
e
"
t
e
n
d
"
t
o
"
f
e
e
l
"
m
o
r
e
"
v
i
v
i
d
l
y
"

t
h
e
"
i
m
m
e
d
i
a
t
e
"
r
e
s
u
l
t
"
o
f
"
a
"
d
e
c
i
s
i
o
n
"
b
e
c
a
u
s
e
"
t
h
e
"
f
u
t
u
r
e
"
i
s
"
d
i
ffi
c
u
l
t
"
t
o
"
e
n
v
i
s
i
o
n
.
"

F
o
r
"
e
x
a
m
p
l
e
,
"
f
e
e
l
i
n
g
"
t
h
e
"
a
ff
e
c
t
"
o
f
"
h
a
v
i
n
g
"
l
e
s
s
"
m
o
n
e
y
"
n
o
w
"
v
e
r
s
u
s
"
a
"
p
o
s
s
i
b
l
e
"

f
u
t
u
r
e
"
g
a
i
n
.

S
q
u
i
r
r
e
l
"
c
a
n

<
H
e
l
p
"
m
a
k
e
"
t
h
e
"
f
u
t
u
r
e
"
m
o
r
e
"
r
e
a
l
"
b
y
"
s
h
o
w
i
n
g
"
p
r
o
g
r
e
s
s
"
t
o
w
a
r
d
s
"
a
"
n
a
m
e
d
"
g
o
a
l
.

<
S
u
g
g
e
s
t
"
m
o
n
e
y
"
s
a
v
i
n
g
"
a
c
K
v
i
K
e
s
"
t
h
a
t
"
l
e
s
s
e
n
"
t
h
e
"
e
m
o
K
o
n
a
l
"
i
m
p
a
c
t
"
o
f
"
“
l
o
s
i
n
g
”
"

m
o
n
e
y
"
i
n
"
h
a
n
d
"
t
o
"
a
n
d
"
i
n
v
e
s
t
m
e
n
t
.

D
ec
em

be
r)5
,))2

01
1

43



Th
e)
Pa
in
)o
f)L
os
s

©
)B
ria
n)
M
.)S
m
ith

F
i
n
a
n
c
i
a
l
"
l
o
s
s
"
i
s
"
m
o
r
e
"
e
m
o
K
o
n
a
l
l
y
"
p
a
i
n
f
u
l
"
t
h
a
n
"
fi
n
a
n
c
i
a
l
"
g
a
i
n
"
i
s
"
e
n
j
o
y
a
b
l
e
.

S
q
u
i
r
r
e
l
"
c
a
n

<
H
e
l
p
"
m
a
n
a
g
e
"
i
n
v
e
s
t
o
r
"
e
x
p
e
c
t
a
K
o
n
s
"
o
f
"
t
h
e
"
v
a
g
a
r
i
e
s
"
o
f
"
t
h
e
"
m
a
r
k
e
t
.

D
ec
em

be
r)5
,))2

01
1

44



Su
rp
ri
se
)a
nd

)E
xp
ec
ta
I
on

©
)B
ria
n)
M
.)S
m
ith

P
e
o
p
l
e
"
e
n
j
o
y
"
a
"
g
o
o
d
"
s
u
r
p
r
i
s
e
,
"
w
h
i
c
h
"
c
a
n
"
g
e
n
e
r
a
t
e
"
m
u
c
h
"
m
o
r
e
"
e
m
o
K
o
n
a
l
"

e
x
c
i
t
e
m
e
n
t
"
t
h
a
n
"
a
"
p
r
e
d
i
c
t
a
b
l
e
"
e
v
e
n
t
;
"
h
o
w
e
v
e
r
,
"
t
h
e
"
p
o
t
e
n
c
y
"
o
f
"
s
u
r
p
r
i
s
e
"

d
e
c
l
i
n
e
s
"
w
h
e
n
"
"
i
t
"
b
e
c
o
m
e
s
"
e
x
p
e
c
t
e
d
.

S
q
u
i
r
r
e
l
"
c
a
n

<
U
s
e
"
s
u
r
p
r
i
s
e
"
t
o
"
c
r
e
a
t
e
"
a
p
p
e
a
l
,
"
e
x
c
i
t
e
m
e
n
t
,
"
a
n
d
"
p
l
e
a
s
u
r
e
.

D
ec
em

be
r)5
,))2

01
1

45



So
ci
al
)P
ro
of

©
)B
ria
n)
M
.)S
m
ith

P
e
o
p
l
e
"
b
e
l
i
e
v
e
"
t
h
e
"
a
c
K
o
n
s
"
o
f
"
o
t
h
e
r
s
"
r
e
fl
e
c
t
"
t
h
e
"
c
o
r
r
e
c
t
"
b
e
h
a
v
i
o
r
.
"
F
o
r
"
e
x
a
m
p
l
e
,
"

m
a
n
y
"
p
e
o
p
l
e
"
r
e
l
y
"
o
n
"
i
n
f
o
r
m
a
K
o
n
"
f
r
o
m
"
o
t
h
e
r
s
,
"
s
u
c
h
"
a
s
"
r
a
K
n
g
s
"
a
n
d
"
r
e
v
i
e
w
s
,
"

b
e
f
o
r
e
"
m
a
k
i
n
g
"
a
"
p
u
r
c
h
a
s
e
.
"

S
q
u
i
r
r
e
l
"
c
a
n

<
"
P
r
o
v
i
d
e
"
s
o
c
i
a
l
"
p
r
o
o
f
"
t
h
r
o
u
g
h
"
b
r
o
a
d
c
a
s
t
"
n
u
d
g
e
s
"
a
n
d
"
c
o
m
m
u
n
i
t
y
"
a
n
a
l
y
K
c
s
.

<
"
S
e
n
s
i
b
l
y
"
u
s
e
"
t
h
e
"
b
a
n
d
w
a
g
o
n
"
e
ff
e
c
t
.

D
ec
em

be
r)5
,))2

01
1

46



re
se
ar
ch
)m
et
ho
ds

Fa
ll)2

01
1

©
)B
ria
n)
M
.)S
m
ith

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

47



pr
im

ar
y)
re
se
ar
ch

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

48



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

49



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

50



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

51



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

52



H
el
p)
Cl
ai
re
)m

ak
e)
in
ve
sI
ng
)a
)d
ai
ly
)h
ab

it
.

C
la

ire
 A

pp
le

to
n

C
l
a
i
r
e
,
"
2
4
,
"
i
s
"
f
u
l
l
y
"
e
m
p
l
o
y
e
d
"
b
u
t
"
w
o
r
r
i
e
s
"
a
b
o
u
t
"
h
e
r
"
s
c
h
o
o
l
"
l
o
a
n
"

d
e
b
t
.
"
S
h
e
"
d
r
e
a
m
s
"
o
f
"
b
u
y
i
n
g
"
a
"
s
m
a
l
l
"
c
o
z
y
"
h
o
u
s
e
"
b
e
f
o
r
e
"
s
h
e
"
t
u
r
n
s
"

3
0
.
"
S
h
e
"
k
n
o
w
s
"
s
h
e
"
n
e
e
d
s
"
t
o
"
s
e
r
i
o
u
s
l
y
"
s
a
v
e
,
"
b
u
t
"
t
h
e
"
r
e
a
l
i
K
e
s
"
o
f
"

l
i
f
e
"
k
e
e
p
"
g
e
v
n
g
"
i
n
"
t
h
e
"
w
a
y
.
"

C
l
a
i
r
e
"
i
s
"
a
t
"
t
h
e
"
g
r
o
c
e
r
y
"
s
t
o
r
e
.
"
W
i
t
h
"
h
e
r
"
t
r
a
n
s
a
c
K
o
n
,
"
s
h
e
"
i
s
"

p
r
o
m
p
t
e
d
"
t
o
"
i
n
v
e
s
t
"
$
5
.
0
0
"
t
o
w
a
r
d
s
"
h
e
r
"
i
n
v
e
s
t
m
e
n
t
"
a
c
c
o
u
n
t
.
"
H
o
w
"

c
a
n
"
w
e
"
e
n
c
o
u
r
a
g
e
"
h
e
r
"
t
o
"
d
o
"
i
t
?

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

53



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

54



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

55



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

56



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

57



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

58



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

59



©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

60



Pr
es
en

t)G
ai
ns

<
“
Y
o
u
"
c
a
n
"
s
e
e
"
w
h
e
r
e
"
y
o
u
r
"
m
o
n
e
y
"
i
s
"
g
o
i
n
g
.”

<
“
P
u
v
n
g
"
i
n
"
a
"
l
i
T
l
e
"
a
t
"
a
"
K
m
e
"
a
n
d
"
i
t
’
s
"
n
o
t
"
s
e
t
"
i
n
"
s
t
o
n
e
.”

<
“
M
i
g
h
t
"
e
n
d
"
u
p
"
s
a
v
i
n
g
"
m
o
r
e
"
t
h
a
n
"
a
n
"
i
n
i
K
a
l
"
s
e
t
"
a
m
o
u
n
t
.”

<
“
S
i
m
p
l
e
"
m
a
k
e
s
"
m
e
"
m
o
r
e
"
a
w
a
r
e
.”

<
“
M
o
r
e
"
c
o
n
fi
d
e
n
c
e
"
w
i
t
h
"
m
y
s
e
l
f
.”

<
“
Y
o
u
"
a
r
e
"
d
o
i
n
g
"
s
o
m
e
t
h
i
n
g
"
p
o
s
i
K
v
e
"
f
o
r
"
y
o
u
r
"
l
i
f
e
.”

Pr
es
en

t)L
os
se
s

<
“
A
"
r
e
a
l
"
c
o
n
c
e
r
n
"
w
h
e
n
"
s
o
m
e
t
h
i
n
g
"
c
o
m
e
s
"
u
p
"
a
n
d
"
y
o
u
"
h
a
v
e
"
t
o
"
u
s
e
"
y
o
u
r
"
i
n
v
e
s
t
m
e
n
t
"

i
n
s
t
e
a
d
"
o
f
"
s
a
v
i
n
g
"
l
o
n
g
<
t
e
r
m
.”

<
“
T
i
g
h
t
e
r
"
b
u
d
g
e
t
"
i
n
"
t
h
e
"
s
h
o
r
t
<
t
e
r
m
.”

<
“
N
o
t
"
b
e
i
n
g
"
a
b
l
e
"
t
o
"
g
o
"
o
u
t
"
a
s
"
m
u
c
h
.”

<
“
S
o
c
i
a
l
"
l
i
f
e
.”

<
“
M
a
k
e
"
y
o
u
"
m
o
r
e
"
e
m
o
K
o
n
a
l
"
o
n
"
y
o
u
r
"
f
u
t
u
r
e
"
i
f
"
b
i
g
"
l
o
s
s
e
s
.”

<
“
A
"
r
e
a
l
"
c
o
n
c
e
r
n
"
w
h
e
n
"
s
o
m
e
t
h
i
n
g
"
c
o
m
e
s
"
u
p
"
a
n
d
"
y
o
u
"
h
a
v
e
"
t
o
"
u
s
e
"
y
o
u
r
"
i
n
v
e
s
t
m
e
n
t
"

i
n
s
t
e
a
d
"
o
f
"
s
a
v
i
n
g
"
l
o
n
g
<
t
e
r
m
.”

<
“
P
o
s
s
i
b
l
e
"
t
h
a
t
"
p
e
o
p
l
e
"
w
o
u
l
d
"
n
o
t
"
f
e
e
l
"
l
i
k
e
"
t
h
e
i
r
"
i
n
v
e
s
t
m
e
n
t
"
i
s
"
g
r
o
w
i
n
g
.”

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

61



Fu
tu
re
)G
ai
ns

<
“
A
T
a
i
n
"
g
o
a
l
s
"
a
t
"
a
"
f
a
s
t
e
r
"
r
a
t
e
.”

<
“
L
e
s
s
"
a
n
x
i
e
t
y
"
a
b
o
u
t
"
m
o
n
e
y
.”

<
“
M
a
r
k
e
t
"
k
n
o
w
l
e
d
g
e
.”

<
“
C
o
l
l
e
g
e
"
f
o
r
"
m
y
"
k
i
d
s
.”

<
“
M
o
r
e
"
o
p
K
o
n
s
"
f
o
r
"
m
e
"
fi
n
a
n
c
i
a
l
l
y
.”

<
“
B
e
"
a
b
l
e
"
t
o
"
r
e
a
c
h
"
m
y
"
g
o
a
l
s
"
i
n
"
a
"
s
i
m
p
l
e
"
w
a
y
.”

<
“
F
u
t
u
r
e
"
g
e
n
e
r
a
K
o
n
s
"
w
i
l
l
"
b
e
"
i
n
t
e
r
e
s
t
e
d
"
i
n
"
i
n
v
e
s
K
n
g
"
i
f
"
i
t
"
i
s
"
s
o
"
s
i
m
p
l
e
.”

<
“
N
o
"
n
e
e
d
"
f
o
r
"
“
R
i
c
h
"
D
a
d
"
P
o
o
r
"
D
a
d
.”

<
“
C
o
u
n
t
e
r
s
"
S
o
c
i
a
l
"
S
e
c
u
r
i
t
y
"
i
s
s
u
e
"
a
n
d
"
o
t
h
e
r
"
e
c
o
n
o
m
i
c
"
c
r
i
s
e
s
.”

<
“
L
i
T
l
e
"
e
ff
o
r
t
.”

<
“
E
a
s
y
"
w
a
y
"
t
o
"
s
a
v
e
"
f
o
r
"
t
h
e
"
f
u
t
u
r
e
.”

Fu
tu
re
)L
os
se
s

<
“
W
h
a
t
"
i
f
"
t
h
e
"
m
a
r
k
e
t
"
c
r
a
s
h
e
s
"
w
h
e
n
"
I
"
n
e
e
d
"
t
h
e
"
m
o
n
e
y
?
”

<
“
I
f
"
I
"
h
a
v
e
"
a
"
l
a
r
g
e
"
a
m
o
u
n
t
"
o
f
"
m
o
n
e
y
,
"
I
"
m
a
y
"
w
a
n
t
"
t
o
"
s
p
e
n
d
"
i
t
.”

<
“
A
n
x
i
e
t
y
"
a
b
o
u
t
"
t
h
e
"
m
a
r
k
e
t
.”

<
“
F
u
t
u
r
e
"
l
o
s
s
e
s
"
c
o
u
l
d
"
b
e
"
b
i
g
g
e
r
"
t
h
a
n
"
w
h
a
t
"
I
"
p
u
t
"
i
n
.”

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

62



H
el
pi
ng
)C
la
ir
e

<
“
I
f
"
s
h
e
"
i
s
"
s
a
v
i
n
g
"
f
o
r
"
a
"
h
o
u
s
e
,
"
m
a
y
b
e
"
a
n
i
m
a
t
e
"
h
o
w
"
h
e
r
"
i
n
v
e
s
t
m
e
n
t
"
i
s
"
h
e
l
p
i
n
g
"
b
u
i
l
d
"
h
e
r
"

h
o
u
s
e
.”

<
“
R
e
n
t
"
v
s
.
"
o
w
n
.”

<
"
“
A
b
i
l
i
t
y
"
f
o
r
"
h
e
r
"
t
o
"
t
r
a
c
k
"
h
e
r
"
p
r
o
g
r
e
s
s
.”

<
“
S
h
o
w
"
h
e
r
"
t
h
a
t
"
g
i
v
i
n
g
"
u
p
"
s
m
a
l
l
"
q
u
a
n
K
K
e
s
"
n
o
w
"
c
o
u
l
d
"
l
e
a
d
"
t
o
"
a
"
h
u
g
e
"
g
a
i
n
.”

<
“
O
p
K
m
i
s
m
.”

<
“
K
n
o
w
"
w
h
e
n
"
p
a
y
d
a
y
"
i
s
"
a
n
d
"
r
e
m
i
n
d
e
r
"
h
e
r
"
t
o
"
i
n
v
e
s
t
.”

<
“
K
e
e
p
"
h
e
r
"
f
r
o
m
"
s
p
e
n
d
i
n
g
"
h
e
r
"
s
a
v
i
n
g
s
,
"
b
e
c
a
u
s
e
"
I
"
a
l
w
a
y
s
"
d
o
.”

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

63



Re
ac
I
on

s)
to
)C
on

ce
pt

<
D
o
"
n
o
t
"
w
a
n
t
"
i
t
"
t
o
"
h
a
p
p
e
n
"
a
u
t
o
m
a
K
c
a
l
l
y
,
"
u
n
l
e
s
s
"
p
r
o
m
p
t
e
d
.
"
C
o
n
c
e
r
n
"
a
b
o
u
t
"
o
v
e
r
d
r
a
k
s
.

<
S
e
t
"
a
"
g
o
a
l
"
a
n
d
"
i
f
"
y
o
u
"
d
o
n
’
t
"
a
c
h
i
e
v
e
"
i
t
,
"
s
a
y
"
$
5
0
,
"
a
n
"
a
u
t
o
m
a
K
c
"
A
C
H
"
w
o
u
l
d
"
c
o
v
e
r
"
t
h
e
"

d
i
ff
e
r
e
n
c
e
.
"
A
g
a
i
n
,
"
p
r
o
m
p
K
n
g
"
i
s
"
i
m
p
o
r
t
a
n
t
.
"

<
R
e
a
c
h
"
o
u
t
"
t
o
"
o
t
h
e
r
s
"
f
o
r
"
g
o
a
l
,
"
s
u
c
h
"
a
s
"
p
a
r
e
n
t
s
.
"
“
C
l
a
i
r
e
"
s
a
v
e
d
"
$
4
5
"
f
o
r
"
h
e
r
"
h
o
u
s
e
"
t
h
i
s
"

m
o
n
t
h
.
"
D
o
"
y
o
u
"
w
a
n
t
"
t
o
"
h
e
l
p
"
h
e
r
"
g
o
a
l
"
b
y
"
g
i
v
i
n
g
"
$
5
.
0
0
.”

<
A
"
s
e
n
s
e
"
o
f
"
p
r
o
g
r
e
s
s
"
t
o
w
a
r
d
s
"
g
o
a
l
"
i
s
"
e
s
s
e
n
K
a
l
.

<
A
"
m
o
n
t
h
l
y
"
c
o
n
t
r
i
b
u
K
o
n
"
f
e
e
l
s
"
l
i
k
e
"
“
a
"
b
i
l
l
.”
"
A
"
d
o
l
l
a
r
"
h
e
r
e
"
a
n
d
"
t
h
e
r
e
"
f
e
e
l
s
"
b
e
T
e
r
.
"
I
t
"
i
s
"
a
n
"

e
a
s
i
e
r
"
d
e
c
i
s
i
o
n
.

<
A
"
p
e
r
c
e
n
t
a
g
e
"
i
s
"
b
e
T
e
r
"
t
h
a
n
"
a
n
"
a
m
o
u
n
t
.
"
“
I
’
m
"
l
e
s
s
"
l
i
k
e
l
y
"
t
o
"
s
p
e
n
d
"
a
"
p
e
r
c
e
n
t
a
g
e
.”

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

64



“G
et

 th
e 

yo
ut

h 
st

ar
te

d.
” 

—
De

bo
’r

a 
Ba

sk
in

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

65



de
sig
n

Fa
ll)2

01
1

©
)B
ria
n)
M
.)S
m
ith

©
)B
ria
n)
M
.)S
m
ith

D
ec
em

be
r)5
,))2

01
1

66



©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

Th
e)
M
ob

ile
)W

al
le
t

28
%

U
.
S
.
"
a
d
u
l
t
s
"
u
s
e
"
l
o
c
a
K
o
n
<
b
a
s
e
d
"
s
e
r
v
i
c
e
s

Pe
w
'R
es
ea
rc
h2

1'
hF

p:
//
pe

w
re
se
ar
ch
.o
rg
/p
ub

s/
20
54
/s
m
ar
tp
ho

ne
Eo
w
ne

rs
hi
pE
de

m
og
ra
ph

ic
sE
ip
ho

ne
Eb
la
ck
be

rr
yE
an
dr
oi
d

2'
hF

p:
//
w
w
w
.p
ew

in
te
rn
et
.o
rg
/R
ep

or
ts
/2
01
1/
Lo
ca
1
on

.a
sp
x?
sr
c=
pr
cE
he

ad
lin
e

35
%

U
.
S
.
"
a
d
u
l
t
s
"
w
h
o
"
o
w
n
"
s
m
a
r
t
p
h
o
n
e
s

Pe
w
'R
es
ea
rc
h1

D
ec
em

be
r)5
,))2

01
1

67

https://www.thepaypalblog.com/2011/11/shoppers-take-to-couch-commerce-on-thanksgiving-day/
https://www.thepaypalblog.com/2011/11/shoppers-take-to-couch-commerce-on-thanksgiving-day/
http://www.pewinternet.org/Reports/2011/Location.aspx?src=prc-headline
http://www.pewinternet.org/Reports/2011/Location.aspx?src=prc-headline


©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

Th
e)
M
ob

ile
)W

al
le
t

2'
hF

ps
:/
/w

w
w
.t
he

pa
yp
al
bl
og
.c
om

/2
01
1/
11
/s
ho

pp
er
sE
ta
ke
Et
oE
co
uc
hE
co
m
m
er
ce
Eo
nE
th
an
ks
gi
vi
ng
Ed
ay
/

51
1%

I
n
c
r
e
a
s
e
"
i
n
"
P
a
y
p
a
l
"
m
o
b
i
l
e
"
p
a
y
m
e
n
t
"
f
o
r
"

T
h
a
n
k
s
g
i
v
i
n
g
"
2
0
1
1

Pa
yp
al

1

D
ec
em

be
r)5
,))2

01
1

68

https://www.thepaypalblog.com/2011/11/shoppers-take-to-couch-commerce-on-thanksgiving-day/
https://www.thepaypalblog.com/2011/11/shoppers-take-to-couch-commerce-on-thanksgiving-day/


©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

Th
e)
N
ud

ge

D
ec
em

be
r)5
,))2

01
1

69



Sq
ui
rr
el
)N
ud

ge
s)

Fo
llo
w
'S
qu

ir
re
l'o
n'
Tw

iF
er
'o
r'

Fa
ce
bo

ok
'to

'r
ec
ei
ve
'c
om

m
un

it
y'

up
da
te
s,
'in
ve
s1
ng
'1
db

it
s,
'a
nd

'
tw

ee
ts
'o
f'e

nc
ou

ra
ge
m
en

t.
'A
ll'
of
'

w
hi
ch
'n
ud

ge
'y
ou

'to
'in
ve
st
.

Br
oa

dc
as
t)N

ud
ge

U
se
't
he

'S
qu

ir
re
l'a
pp

'o
r'
al
lo
w
'

Sq
ui
rr
el
'to

'fo
llo
w
'y
ou

'o
n'

fo
ur
sq
ua
re
.'W

he
n'
yo
u'

ch
ec
kE
in
'a
t'
a'
re
ta
il'
lo
ca
1
on

,'
Sq
ui
rr
el
'w
ill
'n
ud

ge
'y
ou

'to
'

in
ve
st
.

Lo
ca
I
on

)N
ud

ge
W
he

n'
yo
u'
pa
y'
at
't
he

'r
eg
is
te
r,'

Sq
ui
rr
el
'r
et
ai
l'p
ar
tn
er
s'
an
d'

m
ob

ile
'p
ay
m
en

t'
ap
ps
'm

ak
e'
it
'

si
m
pl
e'
to
's
qu

ir
re
l'f
un

ds
'a
w
ay
.

Po
in
t1
of
1S
al
e)
N
ud

ge

Sq
ui

rre
l.c

om

Yo
u

fo
ur

sq
ua

re

re
ta

il 
st

or
e

Sq
ui

rre
l.c

om
Yo

u

Tw
itt

er

Fa
ce

bo
ok

©
)B
ria
n)
M
.)S
m
ith

Sq
ui

rre
l.c

om

Yo
u

re
ta

il 
st

or
e

$
88

8 
88

D
ec
em

be
r)5
,))2

01
1

70



©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

D
es
ig
n)
fo
r)
th
e)
fir
st
1I
m
e)
in
ve
st
or

S
i
m
p
l
e
"
fl
o
w
"
f
o
r
"
n
e
w
"
i
n
v
e
s
t
o
r
s
"
w
i
t
h
"
l
i
T
l
e
"
t
o
"
n
o
"
i
n
v
e
s
t
a
b
l
e
"
a
s
s
e
t
s
:

1
.
S
i
g
n
s
"
u
p
"
f
o
r
"
S
q
u
i
r
r
e
l
.

2
.
I
d
e
n
K
fi
e
s
"
g
o
a
l
"
f
o
r
"
d
e
f
a
u
l
t
"
$
5
0
0
"
t
a
r
g
e
t
"
f
o
r
"
T
h
e
"
S
q
u
i
r
r
e
l
"
f
u
n
d
.

3
.
P
r
o
v
i
d
e
s
"
c
h
e
c
k
i
n
g
"
a
c
c
o
u
n
t
"
i
n
f
o
r
m
a
K
o
n
.

4
.
C
o
n
fi
g
u
r
e
s
"
p
h
o
n
e
"
a
n
d
"
n
u
d
g
e
s
.

5
.
D
e
p
e
n
d
i
n
g
"
o
n
"
c
o
n
fi
g
u
r
a
K
o
n
,
"
e
v
e
r
y
"
r
e
t
a
i
l
"
v
i
s
i
t
"
g
e
n
e
r
a
t
e
s
"
a
"
n
u
d
g
e
.

6
.
E
a
c
h
"
d
a
y
"
t
h
e
"
i
n
v
e
s
t
o
r
"
r
e
c
e
i
v
e
s
"
a
"
s
i
n
g
l
e
"
s
e
n
t
e
n
c
e
"
d
i
g
e
s
K
b
l
e
"
p
i
e
c
e
"
o
f
"

i
n
v
e
s
t
m
e
n
t
"
i
n
f
o
r
m
a
K
o
n
"
(
I
n
v
e
s
t
m
e
n
t
"
1
0
1
)
.

7
.
S
m
a
l
l
"
a
m
o
u
n
t
s
"
a
r
e
"
c
o
n
t
r
i
b
u
t
e
d
.
"
S
q
u
i
r
r
e
l
"
e
n
c
o
u
r
a
g
e
s
.
"
C
o
m
m
u
n
i
t
y
"

e
n
c
o
u
r
a
g
e
s
.
"
I
n
v
e
s
t
o
r
"
l
e
a
r
n
s
"
a
b
o
u
t
"
i
n
v
e
s
K
n
g
"
a
n
d
"
b
e
c
o
m
e
s
"
c
o
m
m
i
T
e
d
.

8
.
W
h
e
n
"
t
h
e
"
$
5
0
0
"
g
o
a
l
"
i
s
"
a
T
a
i
n
e
d
,
"
t
h
e
"
i
n
v
e
s
t
o
r
"
“
l
e
v
e
l
s
<
u
p
”
"
a
n
d
"
u
n
l
o
c
k
s
"
m
o
r
e
"

f
u
n
d
s
.

D
ec
em

be
r)5
,))2

01
1

71



H
ow

)S
qu

ir
re
l)E
nc
ou

ra
ge
s)
In
ve
sI
ng

St
ar
t'
a'
go
al
.'S
el
ec
t'
ho

w
'y
ou

'
w
an
t'
to
'm

ov
e'
m
on

ey
'in
to
'

yo
ur
'S
qu

ir
re
l'i
nv
es
tm

en
t'
an
d'

th
en

'c
ho

os
e'
yo
ur
'r
em

in
de

rs
.

Yo
ur
)fi
rs
t)g

oa
l

©
)B
ria
n)
M
.)S
m
ith

Si
m
pl
y'
fo
llo
w
'y
ou

r'
da
ily
'

ro
u1

ne
:'b

uy
'c
off

ee
,'s
ho

p'
fo
r'

gr
oc
er
ie
s,
'p
ur
ch
as
e'
ga
s,
'w
al
k'

th
e'
do

g.
'B
ri
ng
'y
ou

r'
ph

on
e.
'

Li
ve
)y
ou

r)
da
y

Sq
ui
rr
el
’s
'r
ad
ar
'd
et
ec
ts
'w
he

n'
yo
u'
ar
e'
in
't
he

'r
et
ai
l'm

oo
d'

an
d'
pr
om

pt
s'
yo
u'
to
'

co
nt
ri
bu

te
's
m
al
l,'
pa
in
le
ss
'

am
ou

nt
s'
to
'y
ou

r'
go
al
.

Be
)n
ud

ge
d

Sq
ui

rre
l.c

om

Yo
u

fo
ur

sq
ua

re
ch

ec
ks

 in

monitors

sh
ar

es
Yo

ur
 S

qu
irr

el
 

gr
ou

ps
 a

nd
 

fri
en

ds

pr
om

pt
s

N
ic
e'
ch
ec
kE
in
'a
t'
W
Fs
.'Y
ou

'a
re
'

$1
0'
fr
om

'y
ou

r'
go
al
.'R
em

em
be

r'
to
's
av
e'
th
os
e'
nu

ts
.'—

Sq
ui
rr
el

Ja
so
n'
ju
st
's
qu

ir
re
le
d'
$5
'a
t'

W
Fs
!'Y
ou

'g
on

na
'k
ee
p'
pa
ce
'

w
it
h'
hi
m
?'
So
un

ds
'li
ke
'a
'

ch
al
le
ng
e.
'—

Sq
ui
rr
el

nu
dg

e

nu
dg

e

re
ta

il 
st

or
e

Sq
ui

rre
l.c

om

Yo
u

$
5
0
0

D
ec
em

be
r)5
,))2

01
1

72



A
)d
ay
)in
)th

e)
lif
e)
of
)a
)S
qu

ir
re
l

©
)B
ria
n)
M
.)S
m
ith

D
ur
in
g'
th
e'
da
y,
'S
qu

ir
re
l'c
ol
le
ct
s'

th
e'
sm

al
l'c
on

tr
ib
u1

on
s'
to
'y
ou

r'
go
al
.'O

nc
e'
yo
u'
re
ac
h'
th
e'
$5
.0
0'

th
re
sh
ol
d,
'S
qu

ir
re
l'm

ak
es
'a
'

si
ng
le
'b
an
k'
tr
an
sa
c1
on

,'w
hi
ch
'

sa
ve
s'
A
CH

'fe
es
.

Sq
ui
rr
el
)g
at
he

rs

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

Sq
ui

rre
l.c

om

Yo
u

88
8 

88

$

 8
:0

8 
AM

8:
24

 A
M

12
:1

2 
PM

5:
21

 P
M

$0
.5

4
$2

.0
0

$2
.0

0
$0

.4
6

Ka
ye

’s 
C

of
fe

e
Pe

tro
l S

to
p

Bu
rri

to
 B

ro
s.

Su
pe

r X
pr

es
s

Yo
ur
)d
ay
’s
)s
qu

ir
re
l:

$5
.0
0

Sq
ui
rr
el
'im

m
ed

ia
te
ly
'in
ve
st
s'

yo
ur
'd
ai
ly
'c
on

tr
ib
u1

on
'fo

r'
yo
u'

us
in
g'
a'
tr
an
sf
er
'a
ge
nc
y'
se
rv
ic
e,
'

w
hi
ch
'b
yp
as
se
s'
th
e'
m
id
dl
em

an
.

Sq
ui
rr
el
)in
ve
st
s

W
it
h'
en

ou
gh
's
1
ck
Et
oE
itE
iv
eE
ne

ss
'

an
d'
he

lp
'fr
om

'y
ou

r'
fr
ie
nd

s'
an
d'

Sq
ui
rr
el
,'w

at
ch
'y
ou

r'
pa
in
le
ss
'

da
ily
'in
ve
st
m
en

t'
gr
ow

.'O
h,
$th

e$
sw

ee
tn
es
s$
of
$g
oa

l$a
2
ai
nm

en
t.

W
oo

ho
o!

Fu
tu

re
 

Yo
u

$ $
$

Sq
ui

rre
l.c

om

yo
ur

 b
an

k

tra
ns

fe
r 

ag
en

cy

ou
r b

an
k

ACH

AC
H

fu
nd

co
m

pa
ny

Sq
ui

rr
el

 F
un

d 

N
es

t F
un

d

Ac
or

n 
Fu

nd
tra
de

D
ec
em

be
r)5
,))2

01
1

73



N
ow

)th
at
)y
ou

)h
av
e)
so
m
e)
ex
pe

ri
en

ce

©
)B
ria
n)
M
.)S
m
ith

Yo
u'
di
sc
ov
er
ed

'y
ou

r'
in
ne

r'
in
ve
st
or
'a
nd

'a
ch
ie
ve
d'
th
e'
fir
st
'

go
al
'o
f'$

50
0'
in
'o
ne

'o
f'S
qu

ir
re
l’s
'

fu
nd

s.
'W

ay
'to

'le
ve
lEu

p!
'A
'la
rg
er
'

in
ve
s1
ng
'w
or
ld
'a
w
ai
ts
.

Yo
ur
)n
ew

)h
ab

it

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

Se
t'
a'
la
rg
er
'g
oa
l,'
su
ch
'a
s'
sa
vi
ng
'

fo
r'
a'
ho

us
e'
or
'c
ar
.'K
ee
p'
in
ve
s1
ng
'

in
'o
ne

'o
f'S
qu

ir
re
l’s
'fu

nd
s'
or
'

se
le
ct
'fr
om

'o
ur
'm

ar
ke
tp
la
ce
'o
f'

fu
nd

s.
'A
nd

'le
ar
n.
'O
ur
'fi
na
nc
ia
l'

ar
1
cl
es
'a
nd

'to
ol
s'
he

lp
'y
ou

'a
lo
ng
'

th
e'
pa
th
.

Ke
ep

)g
ro
w
in
g

Th
ro
ug
h'
Sq
ui
rr
el
'a
nd

'it
s'

co
m
m
un

it
y,
'y
ou

'a
ch
ie
ve
d.
'N
ow

'
gi
ve
'b
ac
k.
'E
nc
ou

ra
ge
'o
th
er
s'
al
on

g'
th
ei
r'
pa
th
'to

'g
oa
l'a
F
ai
nm

en
t.
'

Pa
r1
ci
pa
te
'in
'g
ro
up

s.
'H
el
p'
m
ak
e'

“i
nv
es
1
ng
'fo

r'
ev
er
yb
od

y”
'a
'r
ea
lit
y.
'

Co
nt
ri
bu

te

$$

Sq
ui
rre

l.c
om

Sq
ui

rr
el

 
Fu

nd
 

Nes
t 

Fund

Aco
rn

 
Fund

Sq
ui
rre

l.c
om

Fu
nd

 n
+1

Fund n+1

Squirrel Fund

Nes
t F

un
d

Fu
nd

 n
+1

Fund n+1

Aco
rn

 Fu
nd

$$

$$

$

$
$$ Yo

u

Sq
ui
rre

l.c
om

Yo
u

Yo
u

D
ec
em

be
r)5
,))2

01
1

74



©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

D
es
ig
n)
fo
r)
th
e)
ex
pe

ri
en

ce
d)
in
ve
st
or

T
h
e
"
S
q
u
i
r
r
e
l
"
f
u
n
d
"
m
a
r
k
e
t
p
l
a
c
e
"
i
s
"
K
e
r
e
d
"
b
a
s
e
d
"
u
p
o
n
"
t
y
p
i
c
a
l
"
f
u
n
d
"
m
i
n
i
m
u
m
"

i
n
v
e
s
t
m
e
n
t
"
a
m
o
u
n
t
s
.
"
I
n
v
e
s
t
o
r
s
"
w
i
t
h
"
a
s
s
e
t
s
"
h
a
v
e
"
a
c
c
e
s
s
"
t
o
"
t
h
e
s
e
"
K
e
r
s
.
"
N
u
d
g
e
s
"

a
n
d
"
i
n
v
e
s
t
m
e
n
t
"
l
e
a
r
n
i
n
g
"
c
a
n
"
b
e
"
c
o
n
fi
g
u
r
e
d
.
"

D
ec
em

be
r)5
,))2

01
1

75



©
)B
ria
n)
M
.)S
m
ith

Yo
ur
)d
ay
’s
)s
qu

ir
re
l

D
es
ig
n)
fo
r)
co
m
m
un

it
y

B
e
c
a
u
s
e
"
o
f
"
S
e
c
u
r
i
K
e
s
"
a
n
d
"
E
x
c
h
a
n
g
e
"
C
o
m
m
i
s
s
i
o
n
"
(
S
E
C
)
"
r
u
l
e
s
,
"
S
q
u
i
r
r
e
l
"
c
a
n
n
o
t
"

o
ff
e
r
"
fi
n
a
n
c
i
a
l
"
a
d
v
i
c
e
"
o
r
"
s
u
g
g
e
s
t
"
i
n
v
e
s
t
m
e
n
t
"
p
r
o
d
u
c
t
s
"
l
i
k
e
"
a
"
t
y
p
i
c
a
l
l
y
"
r
e
g
i
s
t
e
r
e
d
"

fi
n
a
n
c
i
a
l
"
a
d
v
i
s
o
r
.
"
I
n
s
t
e
a
d
,
"
t
h
e
"
S
q
u
i
r
r
e
l
"
s
i
t
e
"
w
i
l
l
"
r
e
l
y
"
o
n
"
t
h
e
"
f
o
l
l
o
w
i
n
g
"
t
o
"
c
r
e
a
t
e
"

s
o
u
n
d
,
"
c
o
m
m
u
n
i
t
y
<
b
a
s
e
d
"
a
d
v
i
c
e
:

<
A
g
g
r
e
g
a
t
e
"
i
n
v
e
s
t
m
e
n
t
"
i
n
f
o
r
m
a
K
o
n
"
f
r
o
m
"
s
i
t
e
s
"
s
u
c
h
"
a
s
"
W
i
k
i
n
v
e
s
t
.

<
P
r
o
v
i
d
e
"
fi
n
a
n
c
i
a
l
"
a
n
a
l
y
K
c
s
"
b
a
s
e
d
"
o
n
"
G
o
l
d
m
a
n
"
S
a
c
h
s
’
"
o
p
e
n
<
s
o
u
r
c
e
d
"
M
o
d
e
r
n
"

P
o
r
i
o
l
i
o
"
T
h
e
o
r
y
"
i
n
v
e
s
t
m
e
n
t
"
m
o
d
e
l
.

<
G
u
e
s
t
"
a
d
v
i
s
e
r
s
"
t
o
"
c
r
e
a
t
e
"
c
o
n
t
e
n
t
"
a
n
d
"
d
i
s
c
u
s
s
i
o
n
.

<
T
h
e
"
a
b
i
l
i
t
y
"
t
o
"
j
o
i
n
"
i
n
v
e
s
t
m
e
n
t
"
d
i
s
c
u
s
s
i
o
n
"
g
r
o
u
p
s
"
w
i
t
h
"
f
o
r
u
m
s
"
a
n
d
"
d
i
r
e
c
t
"

m
e
s
s
a
g
i
n
g
.

D
ec
em

be
r)5
,))2

01
1

76


